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3 December chills hit farmers with $54 million crop damage

6-business entertainment hub to open in Macy’s ground floor

BY ASHLEY D. TORRES

With an estimated $54 million in crop
damage following three December cold
snaps, Miami-Dade County farmers are
salvaging fields and replanting as they
await word on a federal agricultural
disaster declaration.

On Dec. 30, Florida’s then-Gov.
Charlie Crist requested an agricultural
disaster declaration from US Agricul-
ture Secretary Tom Vilsack for multiple
counties, including Miami-Dade, which
is second in the state and 18th in the
nation for agriculture production.

If granted the declaration, farmers
would be eligible for low-interest emer-
gency loans to assist with replanting
damaged crops, said Charles LaPradd,
the county’s agricultural manager. The
loans are similar to those provided to
businesses by the Federal Emergency
Management Agency during disasters.

In the meantime, South Dade farmers
– who enjoy long agricultural seasons –
replant and maintain surviving crops,
and those with crop insurance or other

coverage file claims.
The county’s tender crops, which are

fragile and easily susceptible to damage
such as green beans, were the hardest hit
by the December cold. As the nation’s
green bean capital, South Dade’s green
bean crops, Mr. LaPradd said, were hard
hit, as were squash, papaya, boniato and
bananas. In addition, the county’s sweet
corn crops were about 50% affected.

The estimated $54 million in December
crop damage, Mr. LaPradd said, was
determined by the county, US agricul-
ture department representatives and mem-
bers of the University of Florida Institute
of Food and Agricultural Sciences Ex-
tension in South Dade, who visit fields
and conduct disaster assessments.

The first two cold snaps, Dec. 7-8
and Dec. 14-15, resulted in roughly $51
million in damages. The third cold front,
Dec. 27-28, brought the disaster total to
$54 million.

Low temperatures for Homestead
during the three cold snaps, excluding
wind chill, ranged from 34 to 41 degrees
Fahrenheit, according to The Weather

Channel online. However, many areas
did dip below freezing for an extended
time during the coldest days Dec. 14-
15, Mr. LaPradd said.

“This cold snap was very close,” said
Larry Dunagan, Dade County Farm
Bureau’s president and Dunagan and
Son Farms owner. “Another degree or
two” would have been severe.

To minimize crop damage, many farm-
ers irrigate fields to create a blanket of
water that acts as an insulator.

Nonetheless, Mr. Dunagan, who is the
county’s only pull bean farmer, said some
crops were damaged despite watering
fields two to three days before the cold.

“I’m very hopeful that winter is over,”
Mr. Dunagan said, “and I’m planting and
going on, and that’s what farmers do.”

The University of Florida agriculture
extension office operates four Florida
Automated Weather Network (FAWN)
stations to provide up-to-date weather
information for local farmers. The sta-
tions, which were originally funded by
growers and are now allocated funds in
the office’s operating budget, help farm-

ers assess risk and make educated deci-
sions on whether to irrigate crops, which
can become costly because each irriga-
tion engine uses up to seven gallons of
gasoline an hour.

“I hope we don’t have any more…
sleepless nights for farmers and for
ourselves who are trying to help them,”
said Teresa Olczyk, director of the
university’s South Dade extension of-
fice.

The cold snaps and crop damage can
also impact grocery store prices. Although
higher prices translate into more revenue
for local farmers, Mr. Dunagan said, the
situation is “bittersweet” because rising
costs can hurt farmers if consumers are
discouraged from purchasing higher-
priced fruits and vegetables.

Farmers, he noted, have no say in
grocery store pricing.

“I’m hoping that December wasn’t a
pattern being formed,” Mr. Dunagan
added, “and that January and February
won’t be as bad.”

Details: miami-dade.ifas.ufl.edu

Macy’s has had excess space in
its downtown site for eight years.

BY YUDISLAIDY FERNANDEZ

Six restaurant and entertain-
ment venues are slated to open
by June in 20,000 square feet of
street-level retail space in down-
town Miami, the product of a
partnership between mega-re-
tailer Macy’s and a Miami-based
realty firm to transform the
Central Business District into a
destination that can draw more
nighttime traffic.

Bill Fuller and Martin Pinilla
II, co-founders and manag-
ing partners of Barlington
Group, are investing the capi-
tal and Macy’s is putting up
the space.

Larry Gautier, regional vice
president of Keyes Co., worked
with Macy’s on finding the right
team to lease the space. He’s
been working with Macy’s for
eight years on its short- and
long-term plans for excess
space at the downtown store at
22 E Flagler St.

The department store owns
two buildings on the east and
west corners of South Miami
Avenue and Flagler Street that
connect by an elevated walk-
way.

“We are pleased about the

new plan and look forward to
the energy and excitement it
will bring to the area,” said
Melissa Goff, a spokeswoman
for Macy’s Southeast region,
via e-mail.

This day-and-night culinary
and entertainment complex
planned in the west building is
to include several restaurants,
bars and even a live jazz and
blues venue, said Mr. Pinilla,
who along with Mr. Fuller
formed Barlington Group in
2004.

He said he couldn’t announce
tenants until all the leases are
signed but described them as
“unique and dynamic.”

All the tenants are new to the
Miami-Dade market,  Mr.
Gautier added.

“All of the tenants that are
going to be on board have com-
mitted to each of the spaces and
each of the groups have been
hand-selected,” Mr. Pinilla said.
They’ve been “sort of curated
to create the proper synergy.
Although only a couple of them
have executed leases, the rest
are in the final stages of getting
the leases executed.”

An architect has also been
hired to design a new façade to

rejuvinate the building’s appear-
ance, Mr. Fuller said, and add
lighting and other attractive el-
ements at par with Miami’s
nightlife.

“We hope to create more ac-
tivity on the street and Macy’s
hopes it will help increase store
traffic and increase synergy
among businesses in that core,”
he said.

All the venues are to face
either Southwest First Street,
South Miami Avenue or Flagler
Street, Mr. Pinilla noted.

The team said it’s is sched-
uled to formally present the
project at the Jan. 13 City of
Miami commission meeting to
familiarize elected officials and
the community with the full
scope of the plans.

Macy’s and downtown have
clashed in recent years.

In February 2009, the na-
tional retailer announced a
companywide reorganization
that called for reducing per-
sonnel in its downtown Mi-
ami headquarters by cutting
600 locally-based jobs and
leaving a large void to fill at
the property.

In late 2006, Macy’s com-
plained to the Downtown De-
velopment Authority and the city
about downtown’s appearance
and safety issues, raising con-
cerns that the national retailer
could leave the urban core.

This new deal also comes
when Macy’s tenant in the east
building, Florida International
University, has found a new
home.

After considering multiple
bids for relocation of its down-
town business school hub, the
university awarded the lease,
estimated at 30,000 square feet,

to twin-tower 1101 Brickell Ave.
After years of leasing at

Macy’s, the school opted to
move to Brickell Avenue, join-
ing other universities with a
presence on Miami’s Financial
District.

With this new project, Mr.
Gautier said the goal is to add
restaurant and entertainment
tenants that can bring a “wow
factor” to downtown, appeal-
ing to its growing condo com-
munity and visitor industry,
which includes tourists and
cruise passengers and crews.

The team seeks to create a
vibrant, pedestrian-friendly des-
tination with sidewalk seating
like Brickell’s Mary Brickell Vil-
lage, Mr. Gautier said, while
“creating something not present
in Miami-Dade right now.”

Once all the leases get inked,
Mr. Fuller said, build-out is to
begin right away, as the goal is
to complete the renovation
within four to six months.

“By then,” he said, “we should
see the beginning of a whole
new movement for this area of
downtown.”

Aim is to create regional  magnet
at west side of downtown, pg. 19


